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Phase 4 fact sheet 
The following are highlights of Phase 4 of President Nixon’s Economic Stabilization Program. 

Basics 

1. Phase 4 is mandatory for most sectors of the economy. 


2. Freeze prices remain in effect until Aug. 12 in all sectors except food & health services, which 
are now under new special rules. 


3. Wage & benefit guidelines in effect during Phases 2 & 3 continue. 

4, Phase 4 does not cover small businesses (60 employees or fewer), public utility rates, interest 
rates, rents, wages & prices in lumber & plywood industries. 

5. Phase 4 establishes procedures to consider in removing controls industry by industry. 

Food ; 

A. Stage A, which became effective July 18, continues ceiling prices on beef & permits all other food 
prices to be increased only to reflect raw agricultural cost increases since June 8 on a dollar-for- 
dollar basis. 

B. Stage B, which will become effective Sept. 12, will end ceiling prices on beef, will allow manu- 
facturers & processors to pass through all cost increases on a dollar-for-dollar basis & will regulate 
other aspects of food with controls similar to those for industrial, service, wholesale & retail sectors. 
Industry & services 

Prices remain frozen until Aug. 12, when Phase 4 regulations will become effective. Some regula- 
tions will 

@ Require companies with annual sales of more than $100 million to give the Cost of Living Council 
(CLC) 30 days notice before price increases may go into effect; 

@ Require companies with sales over $50 million to file quarterly reports; 

@ Require companies with sales less than $50 million but over 60 employees to file an annual report; 
@ Establish a new base period for price increases & cost justification—the company’s last fiscal 
quarter ending before Jan. 11; (costs incurred before the Phase 4 base period will not be considered 
justification for price increases) ; 

@ Permit costs to be passed through to consumers only on a dollar-for-dollar basis; 

® Continue limitations on profits. 

Petroleum 

Prices remain frozen until Aug. 12, when Phase 4 regulations will become effective. Some of these 
regulations will require 

@ Price ceilings for gasoline & heating oil; (the ceiling price is figured as the seller’s actual cost of 
the product plus the dollar & cents added for retail sale on Jan. 10) ; 

@ A ceiling price for crude oil; 

@ Increased crude oil production & equivalent amount of oil to be exempted; 

®@ Ceiling prices & octane ratings to be posted on each gasoline pump. 

Health services & insurance 

® Health services have been removed from the freeze & returned to mandatory Phase 3 controls. 
e Freeze on insurance premiums remains until Aug. 12, when new regulations will become effective. 
Wages 

@ General wage & benefit standards of Phase 2 & 3 have been retained for Phase 4. CLC is requir- 
ing more detailed information on wage & benefit increases. 

® CLC has established a division to review state & local government wage & benefit increases. 








I know it’s fatty food, but what good is it? 


Will fatty foods make you fat? You can be sure they will if you overindulge. Fats are concen- 
trated sources of energy. This means that 2 ounces of fat, for example, will give your body twice as 
much energy—or calories—as 2 ounces of protein or 2 ounces of carbohydrates. But fats are nec- 
essary nutrients. Like proteins & carbohydrates [see CONSUMER NEws, April 15 & May 1], fats 
are a basic nutritional component of the food we eat. 


Do not shun fats entirely. Instead, protect yourself by keeping your fat intake at moderate 
levels, or at minimum levels if you have a weight problem. But remember that everyone needs some 
fat in his or her diet because our bodies depend on fats to perform these important jobs: 

@ Provide energy & thereby release protein for body building & repair; 

® Carry fat-soluble vitamins A, D, E & K; 

@ Make up part of the structure of body cells; 

@ Form a protective cushion around vital organs; 

@ Supply an essential fatty acid—linoleic acid. 


Since the body does not make linoleic acid, your food must provide it. You’ll find it in various 
oils that come from plants (as opposed to those found in animal products). These are called “poly- 
unsaturated” fats or oils. They include corn, cottonseed, safflower, sesame, soybean & peanut oils. 
Foods usually made from these polyunsaturated fats include margarine, salad dressings, mayon- 
naise & cooking oils. Poultry & fish also provide a certain amount of linoleic acid. 


Cooks know that fats add flavor to food; & we all know that fats give our meals a stick-to-the- 
ribs quality. Nutritionists explain that this is so because fats digest slowly, thus keeping food in 
the stomach longer. Foods that contain substantial amounts of fats are butter, margarine, short- 
ening, cooking & salad oils, cream, most cheeses, mayonnaise, salad dressings, nuts. Meats, whole 


milk, eggs & chocolate contain some fat. Foods made with fat include cakes, pastries, potato 
chips & similar snacks. 


Foods that are animal products contain a fat-like substance called cholesterol. In addition to the 
cholesterol in your diet, your body makes a certain amount of cholesterol; it is found in every body 
cell. Doctors frequently recommend low-cholesterol diets for persons with heart disease. Common 
foods that contain high percentages of cholesterol are egg yolk, shrimp, brains, liver & kidney. 


For help in learning more about the fat content of various foods, you might consult Agriculture 
Dept.’s booklets, Nutritive Value of Foods & Calories & Weight. Each costs 30¢, available from 


Consumer Product Information, Pueblo, CO 81009; make check or money order payable to Superin- 
tendent of Documents. 


FDA recalls decongestant aerosol sprays 


Food & Drug Administration (FDA) has asked manufacturers & distributors to recall 6 brands 
of decongestant aerosol sprays containing the solvent 1,1,1-trichloroethane. The aerosol product is 
usually intended for temporary relief of nasal congestion. 


FDA’s recall action was taken as part of a continuing investigation of aerosol products contain- 
ing the 1,1,1-trichlorethane solvent. FDA has found 18 deaths associated with Pertussin Medicated 
Vaporizer Spray made by Cheseborough-Ponds Inc. All but one death have been traced to abuse 
(sniffing) & gross misuse of the product. FDA has had no reports of death or injury associated with 


the other 5 aerosol cold remedy products, but they are considered to be a potential health hazard 
because they contain substantial amounts of the solvent. 


In addition to Pertussin Medicated Vaporizer Spray, FDA is recalling 5 products made by 
Morton Pharmaceuticals: Decongestant Spray, NOKOF Decongestant Spray, Sun-Ray Decongest- 
ant Spray, Share Decongestant Spray & Resp-EEZ (lot 5720138 only). 


FDA recommends that consumers discard these products or return them to the store where 
purchased. 
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How safely do tricycles perform? 


Consumer Product Safety Commission (CPSC) is currently developing performance safety 
standards for tricycles. Instability of tricycles, says CPSC, is the major cause of injuries associated 
with this product. Other causes of tricycle-induced injuries are slippery pedals, sharp edges & 
broken components. In addition, lack of parental supervision is at fault in some situations, accord- 


ing to data gathered by the National Electronic Injury Surveillance System (NEISS) [see Con- 
SUMER NEWS: June 1, 1972]. 


Through analysis of the NEISS data & through actual performance testing of tricycles, CPSC 
will develop a proposal spelling out the performance criteria that tricycles would be expected to 
meet. When ready, the proposal will be published in the Federal Register for comments. 


The CPSC activtiy on tricycles is the latest in a series of Federal actions designed to improve 
the safety performances of a broad range of off-road vehicles. Previously, Food & Drug Adminis- 
tration has worked with industry to establish & strengthen voluntary safety standards for bicycles 
& minibikes [CONSUMER NEWS: May 15, 1972, & Oct. 15, 1971], & National Highway Traffic Safety 
Administration has recommended basic safety rules for operating minibikes [CONSUMER NEWS: 
Oct. 15, 1971]. Also, Interior Dept. has developed proposed criteria for operating all off-road vehi- 
cles (minibikes, dune buggies, snowmobiles, trail bikes & all-terrain vehicles) on public lands as well 
as safety standards for such vehicles used on public lands [CONSUMER REGISTER: Mar. 1]. 


Center will test products’ safety 


Commerce Dept.’s National Bureau of Standards (NBS) has set up a Center for Consumer Prod- 
uct Safety (CCPS), which will work closely with the recently established Consumer Product Safety 
Commission (CPSC) [CONSUMER NEwWs: Nov. 15, 1972]. Acting as a consultant to CPSC, the center 
will 

@ Gather accurate data about injuries caused by unsafe consumer products; 

@ Devise equipment & procedures for testing the safety of specific consumer products, includ- 
ing toys, electrical appliances & textiles. 


Some 20 million Americans are injured in their homes each year in accidents related to consumer 
products. The new NBS center will compile statistics on the incidence & severity of these accidents 
in order to tell CPSC which products are the most hazardous & should receive first attention. By 
devising tests to appraise the safety of consumer products, the center will help to prepare stand- 
ards that will be issued by CPSC. In addition, the center’s resources will be available to manufac- 
turers who request assistance in setting up safety standards for their products. 


FTC vs. 8 oil companies 


Federal Trade Commission (FTC) has issued a complaint against the nation’s 8 largest oil 
companies, alleging that the 8 combined or agreed to monopolize refining, maintained monopoly 
power over refining & maintained a noncompetitive market structure in refining in the Eastern & 
Gulf Coast states & in parts of the midcontinent area. (FTC issues a complain when it has reason 
to believe that the law has been violated, but such action simply marks the beginning of a formal 
proceeding in which the allegations will be ruled upon after a formal hearing.) The complaint cites 
the following firms: Atlantic Richfield Co., Exxon Corp., Gulf Oil Corp., Mobil Oil Corp., Shell Oil 
Corp., Standard Oil Co. (Indiana), Standard Oil Co. of California & Texaco Inc. 


Among the details of its allegations, FTC notes that one alleged effect of the companies’ prac- 
tices is that American consumers have been forced to pay substantially higher prices for oil & oil 
products—including gasoline—than they would have had to pay in a competitive market. The com- 
plaint also states that other oil companies, not named in the complaint, have engaged in some of the 
alleged practices & have contributed to the noncompetitive structure of the petroleum industry. 


If FTC can prove the allegations in its complaint, it may order changes in the 8 major compa- 
nies’ operations to restore competition among them, thus providing consumers with competitively 
priced oil & oil products. 
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Progress report: hearing aid devices vs. telephones 


By next fall, consumers with hearing impairments will be able to purchase from American 
Telephone & Telegraph Co. (AT&T) a portable adapter that will make all hearing aid devices com- 
patible with all types of phone receivers. Incompatibility between hearing aids & new telephone 
designs has been creating a serious problem for many of the 114 million Americans who are hard of 
hearing [CONSUMER NEWS: March 15]. Those with severe hearing loss wear hearing aids that can- 
not adequately pick up sounds from the receivers of certain new model telephones. The portable 
adapter represents one answer to this problem. 


Availability of the adapter was reported to representatives of consumer groups for the hard of 
hearing at a briefing held by Office of Consumer Affairs (OCA). Attending were officials from both 
AT&T & Hearing Aid Industry Conference, which represents manufacturers of hearing aid devices. 
The meeting marked the first time that consumers had the opportunity to meet with both AT&T & 
the hearing aid industry group regarding the problem of incompatibility. AT&T’s adapter—a small 
acoustic coupler that can be attached to any telephone receiver—will be offered to consumers at 


cost, presently estimated at about $5 or $6. The coupler will be small enough to fit into a jacket 
pocket or purse. 


During the meeting, OCA asked if the hearing aid industry will commit funds to develop new 
hearing aids that would be compatible with all phone receivers. Industry representatives expressed 
a willingness to relay this question to manufacturers & to respond to OCA. 


Agriculture’s consumer advisor 


Agriculture Secretary Earl Butz has appointed Nancy Harvey Steorts as a special assistant for 
consumer affairs. Mrs. Steorts’ job is (1) to serve as the consumer’s special representative in Agri- 
culture Dept., advising the secretary of consumer concerns about various Agriculture programs, & 
(2) to advise the department’s agency administrators about issues & actions that have a direct bear- 
ing upon consumers. Consumers may contact Mrs. Steorts by writing to her at Office of the Secre- 
tary, Agriculture Dept., Washington, DC 20250, or by calling 202-447-3165. 
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